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WriteUp Details

Co-Editors
Phyllis Hunt: (727) 593-9250
E-mail: irbeach@concentric.net
Lisa Ronso Schmeling: (813) 661-0352
E-mail: Ironso@tampabay.rr.com

WriteUp communicates Suncoast chapter and Society
news six times per year for the benefit of members and
friends of the Suncoast chapter of the Society for
Technical Communication (STC).

Submissions

Meeting writeups, feature articles, and software/book
reviews are encouraged (100-700 words). Preferred
formats include MS Word e-mail attachment or text in
the body of your e-mail message. All submissions are
subject to editing.

Reprints

Advance permission is not needed to reprint articles from
WriteUp in STC newsletters. Please credit the author
and publication, and send a copy to the WriteUp editors.

©Copyright 2002. All rights reserved.
Suncoast Chapter Staff

President—
Martha Collins: mcollin8@tampabay.rr.com

Vice President, Programs—
Colleen Adams: colleen_a2@verifone.com

Vice President, Correspondence—
Pam Tremé: pamela.treme@geac.com

Secretary—Open

Treasurer—
Phyllis Hunt: irbeach@concentric.net

Area Program Coordinator—
Kimberley Nolder: knolder@tampabay.rr.com

Region 3 Director-Sponsor—
Rob Houser: rob@userfirst.net

Membership Coordinator—
Lynn Perry: perryl@pilgrim-software.com

Database Coordinator—
Dave Lewis: david_lewis@tvratings.com

Webmaster & Immediate Past President—
Laura McGrover: mmcgrovl@gte.net

Student Chapter Liaison—
Heidi Kelchner: kelchner@tampabay.rr.com

ListServ Coordinator—
Ellen Phelps: thcobral@usa.net

From the
> & Editors

Phyllis Hunt Lisa Ronso Schmeling

Taking Time to Wish You Well

We have worked hard to produce WriteUp and hope you have
found the articles in the newsletter interesting. We recently heard
that WriteUp won a Merit award in this year’s Society-level
newsletter competition.

We are pleased to announce that Lou Martindale has volunteered
to take over as editor. We will let Lou introduce herself to you in
the next issue. In the meantime, Lou will be hard at work during
our transition.

To all the hard-working Suncoast
chapter volunteers, thank you.
You are appreciated!
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STC Membership Updates

Society as of 5/30/2002

Suncoast chapter members 151
Total Region 3 members 1,600
Total STC members 19,572
Members residing in the U.S. 16,976
Members residing in Canada 1,707
Members residing elsewhere 889
Total number of chapters* 149

*Includes 31 student chapters

STC Contact Details

Society for Technical Communication
901 N. Stuart St., #904

Arlington, VA 22203-1822

(703) 522-4114

E-mail: stc@stc-va.org

Society: http://www.stc.org/

Region 3:  http://www.stcregion.org/region3

Suncoast:  http://www.stc-southeast.org/suncoast
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Finding Your Own PDA (and I'm not talking about a Palm Pilot!)

Leadership Article
By Colleen Adams, Vice President, Programs

Whether you’ve been in the technical communication field
three months or three decades, you know just how
challenging it can be to find a cohort—someone who shares
your vision, your passion, your love of top-quality technical
communication—an individual who will go to bat for you and
your cause. | prefer to think of that special someone as my
personal documentation advocate or PDA.

I’m sure you’ve all been there—it was your first job, you
were fresh out of school, and your business cards were still
warm from the printing press. You were a full-fledged, wet-
behind-the-ears technical writer. Well, if you’re as lucky as |
was, you also had the experience of having a PDA somewhere
in your midst.

Fortunately for me, my PDA was my manager. If it wasn’t
for him, | would not have been hired as the company’s first
tech writer. And to this day, all documentation would have
continued to be written by pharmacists and software
engineers. He was the company’s pioneer when it came to
recognizing the benefits of having a professional technical
writer on board.

What are the benefits of having a PDA? In general, 1’d say
support—although it depends on what type of position your
PDA holds. If you happen to be lucky enough to have the ear
of someone in the management chain, more power to you! In
this case, your PDA can assist you in getting approval for
certain budgetary considerations such as new tools or training.

However, if your PDA doesn’t have any direct authority over
your position, how about using that person as a sounding
board? If you need that FrameMaker® upgrade but it was cut
from the budget, consider writing a proposal.
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Then, ask your PDA to review it and provide feedback that
will help you get your point across. Many times, as lone
technical writers or those of us in small departments, we must
think and act much like a manager, particularly if we are not
heard like we’d like.

How do you find your own PDA? Well, many of us probably
already have one or two right under our noses, and we may
not even realize it! Your PDA could be your peer—perhaps
someone in a different department. Think about
conversations you’ve had with individuals in which you felt
there was a heightened sense of understanding of the
importance of your work as a technical communicator.

Many times, we work with individuals in different
departments, and we get a sense of who really cares about the
work we’re producing. They can come from engineering,
sales, marketing, customer support, or other departments.
Think of questions you could ask these individuals, based on
their interactions with customers. If you have many PDAs in
many areas, consider organizing a task force. Have a monthly
meeting and discuss those issues that impact your product and
customer the most.

With the slump in the economy today, we all know how
difficult it can be to obtain approval for funds. However, you
don’t have to go it alone. Seek support and feedback using
your PDA. It doesn’t take money to ask for help—it only
takes good communication on your part.

So, if you haven’t done so already, get out of your cube!
Walk around, build some rapport with your co-workers, and
find your own personal documentation advocate. It can only
help you, and it will definitely help your customer.

Have a safe &
happy summer!
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From left: Marilyn Arato, Jim Hooper, Melissa Zooberg, Suzanne Norman, Martha Collins

Nashville continued from page 1

| first arrived late Monday afternoon and was quickly
introduced to the rest of the STC Suncoast chapter members
at the Region 3 Welcome Reception. The reception was a
great icebreaker to start the conference and an easy way for
me to meet other Suncoast chapter members.

Later that evening, | enjoyed dinner at a steakhouse restaurant
with other STC members. We sat overlooking the Old
Hickory Traditional Steakhouse’s beautiful gardens and
waterfalls (see photo on page 5). Throughout the evening, a
light and water show, which danced to a medley of songs,
provided entertainment. One central waterspout would shoot
up in the air, and several smaller spouts would splash around
on the side. It was beautiful to witness the colored lights
flashing in the water. | found it strange to experience all the
settings of the outside world, but at the same time,
everywhere | looked | was enclosed in the dome of the hotel.

In the morning, Stacia Kelly from Catklaw, Inc., led the
“Creating Persuasive Executive Summaries for Proposals”
session. Ms. Kelly spoke about focusing on the buyer in the
executive summary when writing proposals. She said to
know your audience and the things they care about. Keep the
executive summary simple and positive. People do not want
to hear only about your company; they want to hear how your
company will help solve their problem. This advice is true
for both business and personal relationships. It is important to
let others know that you are listening to them.

Tuesday afternoon, Rhonda Bracey from Cyber Text
Consulting presented the “Training 101" session. Ms. Bracey
used her ten years of experience to impart simple tips for
staying calm, cool, and collected while preparing and
delivering training sessions. In this session, I learned that the
important keys to remember when leading a training session
are to be prepared, know your material, arrive early, and be
yourself.

During the afternoon, | visited the exposition area to see the
competition winner displays and vendor booths. Looking at
the winning entries and judges’ comments provided me with a
great deal of insight into the latest trends in technical
communication and what types of new resource information
are available.

It was helpful to find out what companies similar to mine are
doing and what works and does not work in their business
practices. The main topics at the vendor booths revealed the
increasing focus on translation services, which is evolving
due to the need for global communications. Overall, the
exposition provided a great opportunity to network and meet
experts and leaders in the technical communications field.

The last session | attended was “Writing Winning Proposals,”
led by Robyn Rennington from the University of Arkansas.
Ms. Rennington went through the basic outline of a proposal
and what should be included in each section. We learned to
ask ourselves questions to determine if we fulfilled the
objective and purpose of the proposal.

At the Honors Banquet on Tuesday night, | had dinner with a
few students from Finland. It was their first vist to America ,
and | was fascinated to hear their thoughts and comments
about the conference. They enjoyed it very much and thought
it was well organized.

I was also fortunate to sit next to Charles D. Fisher at dinner.
He was the STC Program Committee Manager for the
Nashville conference. He told me about his experience with
STC and how he got involved with the organization.

What would a visit to Nashville be like without going to see
some live country music? After the banquet, a few of the
Suncoast members went downtown to encounter the spirit of
Nashville’s Music Row. Every block was jamming with live
country music, Nashville style!

Although my time at the conference was short, my experience
was invaluable. | have many memories of the conference and
look forward to joining the Suncoast chapter.

The conference renewed my respect for the writing profession
and its importance in our society. It caters to the needs of
writers at all levels. For anyone who is looking to expand his/
her writing skills, increase his/her networking opportunities,
receive leading-edge resource information, and meet new
people, come be a part of Dallas in 2003.
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The Annual STC Conference: A Speaker’s Experience

By Karen Bachmann

Nashville was the eighth STC conference | have attended and
the sixth where | have been a presenter. My first presentation
at an annual conference was 1997 when Dan Voss of the
Orlando chapter asked me to fill in for his co-presenter who
wasn’t able to attend the conference. That experience taught
me that the benefits of presenting far outweigh the challenges.

The most tangible benefits are the speaker incentives that
STC offers, including discounted conference registration and
the chance for additional professional recognition that looks
great on a resume. Advice from senior speakers is available
to help you improve your presentation.

Far more valuable to me, though, are the skills and knowledge
I’ve gained. I’ve learned a lot about public speaking, the
subjects I’m presenting, and the professional development
needs of my peers. Of course, | am still learning.

I have been fortunate and greatly honored to present with
some senior professionals and skilled speakers. From them, |
have learned to be more at ease and to speak slower (a work
still very much in progress), in addition to gaining more
knowledge about the subjects we’re presenting. 1’ve also
learned from attendees through their questions during the
presentation and from their comments on the speaker
evaluation form.

While the benefits do outweigh the challenges, the challenges
can seem daunting. Beyond obvious concerns such as
anxiety, you must handle the cost of making handouts and
transporting them (50 eight-page handouts in your suitcase
really weighs you down), having people leave in the middle
of your session (often attendees hop among sessions), and
receiving critical feedback.

These experiences can be frustrating, embarrassing, or even
hurtful if the attendee feedback is particularly unkind (rare,
but it happens). I’ve learned, however, that most people are
sympathic to the challenges of public speaking, grateful for
your sharing your information, and constructive in their
feedback.

Given all the benefits and skills to be gained, | recommend
that anyone who has an idea to share consider submitting a
proposal by the August 1, 2002, deadline for the 50" annual
conference in Dallas. If you’re not sure where to start,
contact the manager of an STC special interest group (SIG)
you have an interest in. Find out whether they are organizing
a progression and volunteer to present a topic. Find out how
presenting can enhance your conference experience and
professional development.

Dinner scene overlooking the Old Hickory Traditional Steakhouse’s beautiful gardens and waterfalls
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Technical Communication Program

Offered at USF
by Diana Ost, Instructor

Are you currently an aspiring technical writer, technical
communicator, or editor? Are you a technical writer who would like
to brush up on the latest skills? Do you need more project
management, RoboHelp®, or Microsoft® Word® knowledge?

Or are you interested in making a career move into the technical
communication field? We have a program that will interest you.

The University of South Florida (USF) Educational Outreach’s
Professional and Workforce Development Division is starting its
second year of the Technical Communications Certificate program.
Instructors and staff have worked hard to develop proven course
offerings that relate to the “real technical communications world”—
the world of work. Each student is asked to produce a portfolio
containing a hardcopy and softcopy instructional manual, further
imprinting the real-use synthesis of tools and learning. All portfolios
are closely evaluated, and students are given specific feedback.

Currently, as part of the certificate program, we offer classes in:

« Writing for Technical Fields

» Product Development Lifecycle

« Graphics in Technical Communications

« Information Architecture

« Writing Project Management

« Technical Editing

« Publishing with Microsoft® Word®

« Developing Print Documentation

« Developing Online Documentation (RoboHelp®)

Courses are taught by working technical communicators who have
experience ranging from editing technical and scientific materials to
developing online Web-based systems. The courses are based on
real-world information and taught with you in mind. As instructors,
all of us have a commitment to provide you with a learning
experience that will add to your effectiveness and skills as technical
communicators.

Some past students have had the following to say about our program:

« “Course material is excellent and very applicable to real-
world situations.”

e “There's so much I didn't know, and [the instructor] showed
us a lot in a short amount of time.”

o “Very helpful! The instructor [was] very prepared.”

o “Well-paced—relevant to what I do professionally ...”

Registration is effective when you pay the course fees. If your
employer is paying, USF will accept an approved P.O. to retain a
seat. Otherwise, all major credit cards are accepted.

Classes will begin in September and continue for ten weeks. The
course cost is $1,900. In addition, two textbooks are required. If you
are interested in this program, contact Martha Lakis at 813-974-8021
or mglakis@admin.usf.edu.

Resources for Localization on

the Internet
It Takes a Sexually Stimulated Man to
Make a Chicken Affectionate

by Don Huntington

The title of this article appeared ina TV ad for
Perdue Chickens, which is the Spanish translation of
their original tag line “It takes a tough man to make a
tender chicken.”

As technical writers, we are important participants in
moving the information age into an increasingly
global culture. We face interesting and often
intimidating challenges as we create information in
forms that can be easily moved into other languages
and cultures. The other part of the localization
challenge, of course, is to eliminate all the
affectionate chickens from our documents.

The Tech Encyclopedia offers a good description of
localization: Customizing software for a particular
country. It includes the translation of menus and
messages into the native spoken language as well as
changes in the user interface to accommodate
different alphabets and culture.

Getting Down to Business With Localization

As with almost every other topic in the world these
days, the Web provides a fecund source for
information and help with all kinds of localization
issues. My search for localization links led me to a
page with the odd name of WebBudget.com. The
site provides links to pages offering solutions for
specific languages, including sites dealing with
English, Spanish, German, French, and Swedish.

If you are involved in outsourcing your project’s
localization tasks, the Internet provides access to a
large number of companies in the business. Eclectic
Communication (swlocalization.com) attractively
offers localization services for Web sites, technical
documentation, and software. It also provides
localization humbugs that humorously illustrate the
challenges of moving words across language groups.

Another good localization source is a site called
Aguarius.net. It offers to connect you “with the
people, projects, and products that make the world of
language go around.” Aquarius links translation
agencies and end users to an international network of
quality freelancers.

Technical writers involved in software testing may
find QACity.com a helpful source. QACity lists
numerous resources for internationalization and
localization of software. If you are a localization

(Resources continued on page 7)
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(Resources continued from page 6)

professional, or hope to become one, check out the free
Translation Journal provided by accurapid.com. It has details
about the various translation events that are going on in
America and throughout the world.

Translating Documents Online

When you are rushed for time on documentation deliverables,
you can do everything online. Berlitz.com, for example,
offers online translation services by professionals, with the
rather catchy slogan, “Don't just translate it, Berlitz it.” You
can use Berlitz services to translate a single document, or you
can create an account with them. Either way, the site
apparently provides hassle-free, “on the fly,” paperless
documentation services. Berlitz offers translation services in
Danish, Dutch, English, Finnish, French, German, Italian,
Norwegian, Polish, Portuguese, Spanish, and Swedish.

There are also a number of free online services that translate
text and Web pages. A good example of this is
Freetranslation.com. The site offers free translations in either
direction for English, Spanish, French, German, Italian,
Norwegian, and Portuguese.

In this article, 1’ve presented a small bit of information about
the kinds of resources available on the Internet on the topic of
localization and translation. You can go crazy from this
point, if you wish. | doubt you could ever become a modern
day “renaissance man” if you defined localization on the
Internet as your entire universe.

Localization Humbugs
Chevrolet Nova didn’t do well in Spanish-speaking
countries—Nova means “no go.”

Bacardi concocted a fruity drink with the name “Pavian” to
suggest a “French chic,” but “Pavian” means “baboon” in
German.

When Gerber first started selling baby food in Africa, they
used the same packaging as in the U.S.A.—the cute baby on
the label. Later, when investigating lower-than-expected
sales figures, they found out that it is common practice in
Africa to put pictures of the contents on food package labels.

Coors slogan, “Turn it Loose,” translated into Spanish as
“Suffer From Diarrhea.”

When Coca-Cola first came to China, it was given a similar
sounding name, but the characters used for the name meant,
“Bite the Wax Tadpole.”

For more communication bloopers, visit these Web sites:
« swlocalization.com/humbugs.htm

« advertising.utexas.edu/research/humor/lost.html

o world.std.com/~jimf/humor/advertisements.html

Reprinted with permission. Originally published in “Devil Mountain Views,”

May/June 2002 issue, East Bay chapter of Northern California.

SR Help System
Q J Maintenance
v By Jim Sands, Chicago STC

Printed vs. Online Documentation (Part 2)

Following up on last month’s discussion of incorporating
online documentation into your deliverable strategy, let’s
assume that you’re ready to make the switch from print to
online. Before you start to look for the correct tool and
strategy to use, here are a few factors to consider.

First, are you going to be authoring documentation for
desktop applications, for the Web, or both? This is one of
the most critical decisions to make when selecting an
authoring tool and creating templates. If possible, you
should always strive for a single online deliverable that can
be distributed among all users. If you are going to deliver
to any of your customers via the Web, an HTML-based
Help system is a far better choice than compiled Help.

Secondly, what type of operating system will your end
users have? Will they have Windows®, UNIX®, Linux, or
a mixture of systems? The type of online documentation
that you produce should also be usable with all of your
potential customer platforms. If you are going to deliver to
any non-Windows customers, an HTML-based Help
product is once again a better choice than a compiled Help
system.

Finally, what type of browser(s) will your users have?
Internet Explorer® and Netscape Navigator® behave
differently, and you need to keep that in mind when you
create your templates. Test your templates on all potential
browsers before finalizing your design.

Test, Test, and Test

Once you have researched the above questions, you will be
ready to make an authoring tool decision. However, before
you obligate to a specific tool, develop a small prototype
and run it on all of the potential browsers, machines and
operating systems that you will encounter.

As you develop your prototype, document any of the
content conversion steps, authoring tips, new procedures,
etc., that you use. That way, you’ll be ready to proceed
with your online documentation strategy when the testing
is finished.

Have a Question About Help?

Jim Sands is an independent Help consultant and welcomes
your questions and comments. Send questions via
www.help101.org, jsands@help101.org, or call
847-918-8761. All questions will be answered in Help 101
rather than individually.
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SOCIETY FOR
TECHMICAL
COMMUNICATION

Mission Statement:
Designing the future of

technical communication.

Calendar of Events
Subject to Change

Obtain meeting updates at our Web site:
http://www.stc-southeast.org/suncoast/
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I Thursday, July 11, 6:30 p.m.

I Bill Graham will discuss the major indexing projects he completed for

I wo professional publishers. He will focus on the lessons he learned

about managing a major indexing project (he will not provide the

|

|  mechanics of indexing). The session will show the way into the business

| of freelance indexing, explain the costs and rewards of a major indexing

| project, and provide knowledge about indexing tools.

|

|

|

|

|

|
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Upcoming Meetings:
Thursday, August 1
Thursday, September 5



